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CAREER LEDGER
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- RECENT EXPERIENCE
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SELECTED CLIENT PROJECTS
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FINANCIAL VISUAL PRACTICE

BRAND STRATEGY - CAMPAIGN DELIVERY - ILLUSTRATION
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- TECHNOLOGY & BIG DATA
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- CAMPAIGN & MARKETING

(L AT AT (B (5 1+

CONFERENCE IDENTITY - MARKETING CAMPAIGN - NATIONWIDE REACH

AL ALK B A A B 23 vi) 2015.09 - 2016.04

Fmirit

M H B PPRIS R 2 A%,  TEBTHIRSS T RIS sh e i 5 5Em 1

A

ARLBRUSEHZHBIRITE KT, BEAREZNMAE. Mih, Effm. HS. MEAXFZHRIITEL; S5E80eIENRSEIE
NF#; HRZmiiHFR. BESHETE, AATNEDRHEMEIERY. RITAREFBRITHEREM R ZIT.

5 - 2015-2016 RAUTILKRZ:

° ANEENDNEECEEBES. F=ZBEEKM+EIFHAS. BIEMRERAFIFRIEDRME
B ERERT 3o

ﬂﬁm 2013.12 - 2014.05

HHEHER

DA BN NS, RB g E s P S5 L B PPRS BERE ),  LESAT S5 by SR [l S te 20 Mk 55 1 1

S5hEIFEFEDRISTHRER, MBERYSES. Bz, BRRARSHHEERE; MERSEHTAEREYS, BRI
s, Effam. HS. RBREFSFZHFEVFETL, NEHBEFRSmEBCRENMTIRYZIEE B 2 RS 5Fo

“ EERFINE Y

HEMEELEMRRYT, BRLEE 100 Mih, BAT S, Al ALATHAR,
ERAMENERET, BEEDLANTERREBVE=HSOEBE, BELNM
M. SRR, REMEBLHK,

° EER R

HEMNFEE~RSHHNEER), BE2E 354 TAPNEH, BREE 112, ”A2
2 AESRAP G, ESEsh2ABTRREEYH~HSeIERE, RSAFIA
S HiH TN E N EFE T

CAMPAIGN DESIGN - ANALYSYS & GANJI 07711



FOLIO

08

- EMPLOYER BRANDING
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COMMERCIAL FOUNDATION
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EDUCATION & CONTACT
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